

The Town & Country Planning ( Control of Advertisements) (England) Regulations 2007

Arrangement of Regulations.

Regulations
Part 1 – General

1  Citation

2  Interpretation

3  Powers exercised in interest of amenity and public safety

4  Requirement for express or deemed consent

5  General effect of consent.

Part 2 – Deemed Consent

6  Deemed consent for display of advertisements.

7  Directions restricting deemed consent

8  Discontinuance of deemed consent.

Part 3 – Express Consent

9 Applications for express consent

10 Application for section 77 of Act to applications for express consent

11 Sec of State’s directions

12 Receipt of applications

13 Duty to consult

14 Power to deal with applications

15 Applications by interested LPA’S

16 Notification of decision

17 Appeals to Sec of State

18 Revocation or modification of express consent

19 Compensation for revocation or modification.

Part 4 – Areas of Special Control

20 Area of Special Control Orders

21 Control in areas of special control

Part 5 – Miscellaneous

22 Documents in electronic form

23 Repayment of expenses of removing prohibited advertisements

24 Register of applications

25 Directions requiring information

26 Exercise of powers of Sec of State

27 Discontinuance notice in respect of LA’s advertisement

28 Extension on time limits

29 Cancellation or variation of directions

30 Contravention of Regulations = offence = sect 224

31 Transitional provision

32 Principal Regs (1992) ceasing to have effect in relation to England
Changes to Schedules and Classes of Advertisement.

Order of schedules, now;

Schedule 1  = Exemption from control, Reg 1 (3)

Schedule 2 = Standard conditions, Reg 2 (1)

Schedule 3 = Deemed consent, Reg 6

Schedule 1 

Removal of Balloons to schedule 3 new class 15

Class A - includes sports stadium and shopping arcades but not if historic (see limitation)

Class B - clarification of, moving vehicles.

Class E - elections now includes referendum.

Class H - now includes flags of Commonwealth, UN, EU, and any English county or saint associated with that county. Removes requirement for flag pole to be vertical.

Schedule 2

Re-ordering and rewording of conditions, but basically the same and includes hindrance to CCTV or speed cameras.

Schedule 3

Fuller definitions of levels of light to appropriate classes.

Class 1    - new size limitation of 1.55sm per sign.

Class 2B - includes illuminated veterinary business.

Class 2C - now includes B & B property.

Class 4A - no requirement for wall to contain a shop window.

Class 5    - illumination allowed on health practitioners and medical and veterinary supplies. Amended by         SI 1793 (20.07.07) for size limitation only for placards and posters. 

Class 6    - new size limitation of 1.55sm per sign and not to exceed 4.6sm aggregate.

Class 8    - new max. size of 38sm per advert. Illumination does not include flashing or moving lights.

Class 10  - now includes CCTV schemes.

Class 13  - now 10 year rolling period (previously 01.04.74), must be substantially same advert.

Class 14  - continues display only for same advert, no alterations.

Class 15  - new balloon class from exempted control.

Class 16  - new class for telephone kiosks, only on one face (other than company logo), not illuminated and not adjacent boxes in groups or rows of 3 or more kiosks.

___________________________

Circular 03/2007 (correction July 2007) replaces Circulars 5/92 and 15/94

Control of Advertisements in England.

Legislative Basis of Control

T & C Planning Act 1990

Section 220 - sets out regs controlling the display of advertisements.

             221 - orders made by LPA, (con areas, areas special control etc).

             222 - adverts involving development of land (supports for adverts).

             223 - recovery of costs (removal of adverts).

             224 - enforcement control (criminal offence).

             225 - power to remove advertisements (2 days written notice). 

Section 336 - definition of advertisement.

Town & Country Planning (Control of Advertisements) (England) Regulations 2007

Circular 03/2007

PPG 19 Outdoor Advertisement Control

Additional Control

The Clean Neighbourhoods and Environment Act 2005.

Roger Wotton

Senior Enforcement Planner, South Somerset District Council, Brympton Way, Yeovil, BA20 2HT                       Contact:   01 935 462568        roger.wotton@southsomerset.gov.uk
Key Amendments of Advertisement Regulations 2007

Reg 1  Regulations only apply to England, not Wales.

Reg 2 definition of advertiser, amenity includes “aural” amenity.

Reg 3 states development plan is a material consideration.

Reg 6  display of any class of advert subject to standard conditions.

Reg 8 discontinuance notices – lists names addresses, reasons, (regard to any material change in circumstances.

Reg 9 electronic applications.

Reg 13 consultation with highways authorities.

Reg 19 compensation for revocation or modification within 6 months. 

Reg 20 areas of special control – LPA’S shall periodically consider designating such areas and review those areas every 5 years - amenity considerations only, not public safety. 

Reg 22 electronically transmitted docs and transmission interpretation.

Reg 23 Repayment of expenses for removing prohibited adverts within 6 months (s.223 of Act).

Reg 30 contravention of Regs = offence = level 4 fine (s.224 of Act)

Reg 31 transitional periods of control.
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